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Lampiran 1. Daftar Kuesioner 

 

Saya Wilsen Effendy dari Universitas Katolik Musi Charitas, mahasiswa 

semester 7. Memohon kesediaan Bapak/Ibu untuk mengisi kuesioner penelitian ini 

sesuai dengan persepsi Bapak/Ibu. penelitian ini dilakukan untuk mengetahui dan 

menganalisis " Pengaruh Celebrity Endorsement dan Viral Marketing Terhadap 

Keputusan Pembelian produk Sunscreen Facetology Di Kota Palembang". 

Informasi yang diberikan Bapak/Ibu sangat membantu dalam menyelesaikan 

penelitian ini. Atas bantuan dan perhatiannya, saya ucapkan terima kasih. 

Kritteria Responden : 

 

1. Responden berusia 17 tahun keatas 
 

2. Responden berdomisili di Kota Palembang 
 

3. Responden yang secara rutin dan menggunakan produk sunscreen 

facetology 

4. Responden mengenal selebriti endorsement yang digunakan oleh produk 

sunscreen facetology 

 

A. IDENTITAS RESPONDEN 

 

Usia : 

 

o 17 s/d 22 tahun 

o 22 s/d 28 tahun 



 
 

 
 

 

o 29 s/d 34 tahun 

o >34 tahun 

 

Jenis Kelamin : 

 

o Pria 

o Wanita 

 

Pekerjaan : 

 

o Mahasiswa/Pelajar 

o Karyawan Swasta 

o Pebisnis/Pengusaha 

o Lainnya 

 

Penghasilan Dalam 1 Bulan : 

 

o Rp. 2.500.000 s/d Rp. 4.500.000 

o Rp. 4.500.000 s/d Rp. 6.500.000 

o > Rp. 6.500.000 
 

 

B. PETUNJUK PENGISIAN KUESIONER 

 

Dari pernyataan-pernyataan dibawah ini, berilah tanda silang (X) pada tempat 

yang telah tersedia sesuai dengan jawaban yang tepat menurut Anda. Penilaian 

dilakukan berdasarkan skala berikut: 

1. Sangat Tidak Setuj 

2. Tidak Setuju 



 
 

 
 

 

3. Netral 
 

4. Setuju 
 

5. Sangat Setuju 

 

C. CELEBRITY ENDORSEMENT (X1) 

 

NO INDIKATOR STS TS N S SS 

1 Celebrity Endorsement produk 

facetology seperti Fadil Jaidi sering 

terlihat di sosial media 

     

2 Celebrity Endorsement dari produk 

facetology memiliki tingkat 

kepopuleran tinggi yang menarik 

perhatian saya 

     

3 Celebrity endorsement produk 

sunscreen facetology memiliki daya 

tarik dalam penyampaian pesannya 

     

4 Celebrity Endorsement produk 

sunscreen facetology menciptakan 

kesan  positif  atas  produk  yang 

diendorsenya 

     

5 Celebrity Endorsement produk 

sunscreen facetology mampu 

menyampaikan   pesan   produk 

dengan tepat 

     

6 Celebrity Endorsement produk 

sunscreen facetology mampu 

memperlihatkan   kepercayaannya 

atas produk yang diendorsenya 

     



 
 

 
 

 

7 Celebrity Endorsement produk 

sunscreen facetology mampu 

memotivasi saya untuk 

menggunakan produk facetology 

     

8 Saya membeli produk sunscreen 

facetology karena terpengaruh oleh 

kemampuan Celebrity Endorsement 

dalam meyakinkan konsumen 

     

 

 

D. VIRAL MARKETING (X2) 

 

NO INDIKATOR STS TS N S SS 

1 Saya mengetahui produk sunscreen 

facetology 

     

2 Saya mehahami keunggulan dari 

produk sunscreen facetology 

     

3 Perusahaan produk sunscreen 

facetology telah menginformasikan 

keunggulan produk dengan jelas 

     

4 Iklan dan  deskripsi produk 

sunscreen facetology  yang 

disampaikan sudah jelas 

     

5 Saya sering membicarakan sunscreen 

facetology kepada orang disekitar saya 

     

6 Sunscreen facetology sering 

dibicarakan dimedia sosial 

 

     



 
 

 
 

 

 

E. KEPUTUSAN PEMBELIAN (Y) 

 

NO INDIKATOR STS TS N S SS 

1 Saya yakin untuk membeli produk 

sunscreen facetology  

     

2 Saya memantapkan untuk membeli 

sunscreen facetology setelah 

mempertimbangkan beberapa hal 

 

     

3 Saya terbiasa membeli produk 

sunscreen facetology 

     

4 Saya merekomendasikan sunscreen 

facetology kepada orang lain atau 

teman saya 

     

5 Saya menyarankan kepada teman 

saya untuk menggunakan sunscreen 

facetology  untuk  merawat  kulit 

wajahnya 

     

6 Saya melakukan pembelian ulang 

produk sunscreen facetology ketika 

telah habis digunakan 

     



 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

7 Saya melakukan pembelian ulang 

karena produk sunscreen facetology 

sesuai dengan kebutuhan saya 

     



 
 

 
 

Lampiran 2. Tabulasi Data 100 Responden 

CE

1 

CE

2 

CE

3 

CE

4 

CE

5 

CE

6 

CE

7 

CE

8 

TC

E 

V

M1 

V

M2 

V

M3 

V

M4 

V

M5 

V

M6 

TV

M 

4 5 4 4 5 4 5 4 35 4 5 4 5 5 4 27 

4 5 4 4 3 4 5 5 34 3 4 5 5 4 5 26 

3 5 5 5 4 4 4 3 33 4 4 4 4 4 3 23 

5 5 5 5 3 3 2 2 30 5 5 5 5 4 4 28 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 30 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 24 

4 5 5 4 4 5 5 4 36 5 4 4 5 4 4 26 

5 3 3 4 4 3 4 3 29 3 4 3 3 3 3 19 

4 4 5 5 4 5 5 5 37 4 4 5 5 4 4 26 

4 4 5 5 5 5 5 4 37 5 5 4 4 4 4 26 

4 4 5 4 5 5 4 5 36 5 5 5 4 4 5 28 

4 4 5 4 4 4 4 2 31 5 5 4 4 4 4 26 

3 3 3 3 3 3 3 3 24 3 4 3 3 3 3 19 

5 5 5 5 5 5 5 5 40 5 5 5 5 4 3 27 

5 5 5 4 5 4 5 4 37 5 4 5 5 4 4 27 

5 4 4 5 4 5 4 4 35 4 4 5 5 4 5 27 

5 5 5 4 4 5 5 5 38 5 5 5 5 5 5 30 

5 5 4 5 4 5 5 3 36 5 4 3 5 4 3 24 

4 5 4 4 4 4 5 5 35 4 4 4 5 4 5 26 

5 4 4 4 4 4 4 4 33 4 4 4 4 4 4 24 

4 4 4 5 5 5 5 5 37 5 4 5 5 2 4 25 

5 4 4 5 5 4 4 4 35 4 5 5 5 4 5 28 

4 4 4 4 4 4 4 4 32 5 4 5 5 5 5 29 

5 5 4 5 4 4 5 5 37 5 5 5 5 5 5 30 

4 4 4 4 4 5 4 4 33 4 4 4 4 4 4 24 

5 5 4 4 4 4 4 4 34 4 4 4 4 4 4 24 

5 5 4 5 4 3 5 5 36 5 5 4 4 4 5 27 

5 5 4 4 4 4 4 5 35 4 4 5 5 3 4 25 

5 5 5 5 4 4 4 4 36 4 4 5 5 5 5 28 

4 4 5 4 4 5 4 5 35 4 5 5 4 4 5 27 

5 5 4 4 4 5 5 5 37 5 4 5 5 4 4 27 

5 4 5 4 4 4 5 5 36 5 4 4 5 4 4 26 

5 4 5 5 5 5 5 4 38 5 5 5 5 4 4 28 

4 4 4 4 5 4 4 4 33 5 4 5 5 4 4 27 

5 5 4 4 4 4 4 4 34 4 4 5 5 5 5 28 

5 5 5 5 5 5 5 5 40 5 4 5 5 4 4 27 

5 5 5 5 4 5 5 5 39 5 4 5 5 5 4 28 

5 5 4 5 4 5 5 4 37 5 5 5 4 4 3 26 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 30 



 
 

 
 

5 4 5 5 4 5 4 4 36 5 5 4 5 4 4 27 

4 4 4 5 5 5 4 5 36 5 5 4 5 5 4 28 

4 3 4 4 4 3 4 4 30 3 4 4 4 3 4 22 

4 5 4 4 5 5 4 5 36 5 5 5 4 4 5 28 

4 4 3 3 4 3 4 4 29 3 4 4 4 3 4 22 

5 5 4 4 5 4 5 5 37 4 5 4 5 5 4 27 

5 4 5 5 5 4 5 5 38 4 4 5 5 4 5 27 

4 5 4 4 5 5 5 4 36 5 5 4 5 4 4 27 

3 2 2 3 3 2 3 3 21 2 2 3 2 3 2 14 

4 5 4 4 5 5 5 4 36 4 4 4 4 5 5 26 

4 4 5 4 5 5 4 5 36 4 5 4 4 5 5 27 

4 4 3 4 4 3 4 4 30 4 3 3 4 4 3 21 

5 4 5 4 5 5 4 4 36 4 5 5 4 5 4 27 

5 5 5 4 4 4 5 5 37 5 5 4 5 5 4 28 

4 5 5 5 4 5 5 4 37 5 5 5 4 5 4 28 

4 4 4 5 5 5 4 5 36 4 5 5 5 4 4 27 

3 2 2 3 3 2 2 3 20 3 2 2 3 3 2 15 

4 5 4 5 5 4 5 5 37 4 5 4 4 5 4 26 

4 5 5 5 4 5 5 5 38 4 5 4 4 4 5 26 

3 4 3 3 4 4 3 3 27 4 4 3 4 4 3 22 

2 1 1 2 2 1 2 2 13 2 1 1 2 2 1 9 

5 4 4 4 5 5 4 5 36 4 5 4 4 5 4 26 

4 4 5 4 5 4 4 5 35 5 5 4 4 5 4 27 

4 4 5 5 4 5 4 5 36 5 4 5 5 4 5 28 

5 4 5 4 5 4 5 4 36 5 5 4 5 5 4 28 

5 4 5 4 4 5 4 5 36 5 5 4 5 4 5 28 

4 5 4 4 5 5 4 5 36 5 4 4 5 4 5 27 

4 4 5 4 4 5 4 4 34 5 5 4 5 4 4 27 

5 4 5 5 4 5 5 4 37 4 5 4 5 4 5 27 

4 4 3 4 4 3 3 4 29 3 4 4 3 4 3 21 

4 5 5 4 5 4 5 4 36 5 5 4 5 4 5 28 

5 4 5 4 5 5 4 5 37 5 5 4 4 5 4 27 

5 4 5 5 4 5 5 5 38 5 4 4 5 4 5 27 

5 4 5 4 5 4 5 4 36 4 4 5 4 5 5 27 

5 4 5 4 5 4 5 4 36 5 4 5 4 5 4 27 

5 4 5 4 5 4 5 5 37 4 5 5 4 5 4 27 

4 5 4 5 5 4 4 5 36 5 4 5 4 5 4 27 

4 5 4 5 5 4 4 5 36 5 4 5 5 4 5 28 

5 4 5 4 5 5 4 5 37 5 5 5 4 4 5 28 

4 5 4 4 5 4 5 4 35 5 4 4 5 4 4 26 

4 3 3 4 3 3 4 3 27 3 4 4 3 4 3 21 

4 4 3 4 4 3 3 4 29 4 3 4 4 3 3 21 

5 4 4 5 4 5 4 4 35 5 4 4 5 4 5 27 



 
 

 
 

5 4 5 4 5 4 4 5 36 5 4 5 4 5 4 27 

5 4 5 4 4 5 4 5 36 5 4 4 5 5 4 27 

4 4 5 4 5 5 4 5 36 5 4 4 5 4 5 27 

4 5 5 5 4 5 5 4 37 5 4 4 5 4 5 27 

4 4 5 4 5 5 4 5 36 5 4 4 4 5 4 26 

2 3 2 2 3 3 2 3 20 3 2 3 3 2 2 15 

5 4 4 5 4 5 4 4 35 4 5 4 5 4 5 27 

5 4 4 4 5 4 5 5 36 4 5 4 4 5 5 27 

5 5 4 4 5 4 4 4 35 4 4 4 4 4 4 24 

5 4 4 4 4 4 5 4 34 4 4 5 4 4 5 26 

4 4 4 4 4 5 4 4 33 5 4 5 5 4 4 27 

5 4 4 4 4 5 5 5 36 5 5 4 4 5 5 28 

4 4 4 4 4 5 4 5 34 4 4 5 4 4 5 26 

4 4 5 5 4 4 4 5 35 4 4 4 5 5 5 27 

4 4 4 4 5 4 4 4 33 4 4 4 5 5 4 26 

4 4 5 5 4 4 5 4 35 4 5 4 4 4 5 26 

4 4 4 5 4 4 4 4 33 5 4 4 4 4 4 25 

4 5 4 4 4 5 4 4 34 5 4 4 4 4 4 25 

 

KP1 KP2 KP3 KP4 KP5 KP6 KP7 TKP 

4 4 5 4 5 5 4 31 

5 4 4 3 4 5 5 30 

3 3 4 4 4 4 4 26 

5 4 4 4 5 4 4 30 

5 5 5 5 5 5 5 35 

4 4 4 4 4 4 4 28 

5 4 4 5 5 4 5 32 

3 4 3 4 3 4 3 24 

5 5 4 4 5 4 4 31 

5 5 5 5 5 5 5 35 

4 4 5 4 5 4 4 30 

4 4 5 4 4 5 5 31 

3 3 2 3 3 3 3 20 

4 4 4 4 4 4 5 29 

5 5 5 4 4 5 5 33 

4 5 5 4 5 5 5 33 

5 5 5 5 5 5 5 35 

5 5 4 5 5 4 4 32 

4 5 5 5 4 4 4 31 

4 4 3 3 3 3 3 23 

5 5 5 4 4 5 5 33 



 
 

 
 

5 4 5 5 5 4 5 33 

5 5 5 4 4 5 5 33 

4 4 5 4 4 5 5 31 

4 4 4 4 4 4 4 28 

3 4 4 4 4 4 4 27 

3 4 5 4 5 5 5 31 

5 5 4 4 4 5 5 32 

4 5 5 2 4 5 5 30 

4 4 5 5 5 5 4 32 

4 5 5 5 4 4 5 32 

4 4 5 5 4 4 5 31 

5 5 5 4 5 5 4 33 

5 5 5 4 5 5 5 34 

5 5 4 5 5 5 5 34 

4 4 5 4 4 4 5 30 

4 5 5 3 4 4 5 30 

4 4 5 4 4 4 4 29 

4 5 4 4 4 5 4 30 

4 5 5 5 4 5 4 32 

4 5 5 4 4 5 4 31 

4 4 4 3 4 4 5 28 

5 5 4 5 5 5 4 33 

4 4 3 3 4 4 3 25 

5 4 5 4 4 5 5 32 

5 4 5 5 4 4 4 31 

5 5 5 4 4 5 4 32 

2 2 3 2 3 3 2 17 

5 4 5 5 4 5 4 32 

5 5 4 5 5 4 5 33 

3 4 4 3 3 4 4 25 

4 5 4 5 4 4 5 31 

4 5 5 4 4 5 4 31 

5 4 4 4 5 5 4 31 

4 5 4 5 5 4 5 32 

2 2 3 3 2 3 3 18 

5 5 5 4 5 4 4 32 

5 4 4 5 5 4 5 32 

3 4 4 3 4 3 3 24 

1 2 2 1 2 2 1 11 

5 5 5 5 4 4 4 32 

4 4 5 4 4 5 5 31 

4 5 5 5 4 5 5 33 



 
 

 
 

4 5 5 5 4 5 3 31 

4 5 4 4 5 5 4 31 

5 4 5 4 5 5 4 32 

4 5 5 4 5 4 5 32 

4 5 4 4 5 4 5 31 

3 3 4 3 4 3 4 24 

5 4 5 4 5 5 4 32 

5 4 5 4 4 5 4 31 

4 4 5 4 4 5 4 30 

5 4 5 4 4 5 4 31 

4 5 4 5 4 5 5 32 

4 5 4 5 4 5 4 31 

5 4 5 4 4 5 5 32 

5 4 5 4 5 4 4 31 

5 4 4 5 4 5 4 31 

5 4 4 5 5 4 4 31 

3 4 4 3 4 4 3 25 

4 4 3 4 3 4 4 26 

5 4 4 5 4 5 5 32 

5 4 5 4 5 4 5 32 

4 4 5 4 5 4 5 31 

5 4 4 5 4 5 4 31 

5 5 4 5 5 4 5 33 

5 4 5 4 4 5 4 31 

3 2 3 3 2 3 3 19 

5 4 4 5 5 4 5 32 

5 4 5 4 4 5 4 31 

5 5 4 5 4 4 5 32 

4 4 5 5 4 4 5 31 

4 4 4 4 5 5 4 30 

4 4 4 4 4 4 5 29 

5 4 4 4 4 5 4 30 

5 4 4 4 5 5 4 31 

4 4 4 5 4 4 5 30 

4 4 4 4 5 5 4 30 

4 5 4 5 4 4 5 31 

5 4 4 5 5 4 4 31 

 

 



 
 

 
 

Lampiran 3. Hasil Uji Validitas  

Variabel Celebrity Endorsement 

Correlations 

 CE1 CE2 CE3 CE4 CE5 CE6 CE7 CE8 TCE 

CE1 Pearson Correlation 1 .435** .541** .483** .372** .405** .528** .392** .691** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

CE2 Pearson Correlation .435** 1 .518** .509** .417** .512** .584** .403** .736** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

CE3 Pearson Correlation .541** .518** 1 .579** .495** .676** .580** .466** .825** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

CE4 Pearson Correlation .483** .509** .579** 1 .320** .516** .507** .347** .709** 

Sig. (2-tailed) .000 .000 .000  .001 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

CE5 Pearson Correlation .372** .417** .495** .320** 1 .488** .476** .521** .680** 

Sig. (2-tailed) .000 .000 .000 .001  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

CE6 Pearson Correlation .405** .512** .676** .516** .488** 1 .524** .541** .796** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

CE7 Pearson Correlation .528** .584** .580** .507** .476** .524** 1 .507** .792** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 100 

CE8 Pearson Correlation .392** .403** .466** .347** .521** .541** .507** 1 .707** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 

TCE Pearson Correlation .691** .736** .825** .709** .680** .796** .792** .707** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 



 
 

 
 

Variabel Viral Marketing 

Correlations 

 VM1 VM2 VM3 VM4 VM5 VM6 TVM 

VM1 Pearson Correlation 1 .520** .473** .629** .429** .434** .759** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 

VM2 Pearson Correlation .520** 1 .497** .441** .552** .571** .785** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 

VM3 Pearson Correlation .473** .497** 1 .529** .396** .592** .763** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 

VM4 Pearson Correlation .629** .441** .529** 1 .343** .575** .765** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 

VM5 Pearson Correlation .429** .552** .396** .343** 1 .469** .693** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 

VM6 Pearson Correlation .434** .571** .592** .575** .469** 1 .807** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 

TVM Pearson Correlation .759** .785** .763** .765** .693** .807** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Variabel Keputusan Pembelian 

Correlations 

 KP1 KP2 KP3 KP4 KP5 KP6 KP7 TKP 

KP1 Pearson Correlation 1 .539** .474** .582** .608** .567** .523** .818** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

KP2 Pearson Correlation .539** 1 .485** .519** .513** .524** .543** .775** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 



 
 

 
 

N 100 100 100 100 100 100 100 100 

KP3 Pearson Correlation .474** .485** 1 .365** .464** .593** .526** .729** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

KP4 Pearson Correlation .582** .519** .365** 1 .493** .381** .510** .737** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

KP5 Pearson Correlation .608** .513** .464** .493** 1 .417** .484** .749** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 

KP6 Pearson Correlation .567** .524** .593** .381** .417** 1 .426** .727** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 

KP7 Pearson Correlation .523** .543** .526** .510** .484** .426** 1 .761** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 

TKP Pearson Correlation .818** .775** .729** .737** .749** .727** .761** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Lampiran 4. Hasil Uji Reliabilitas 

Variabel Celebrity Endorsement 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.884 8 

 

 

 



 
 

 
 

Variabel Viral Marketing 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.856 6 

 

Variabel Keputusan Pembelian 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.875 7 

 

Lampiran 5. Hasil Uji Normalitas Data 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 1.59679897 

Most Extreme Differences Absolute .085 

Positive .068 

Negative -.085 

Test Statistic .085 

Asymp. Sig. (2-tailed) .072c 

a. Test distribution is Normal. 

b. Calculated from data. 



 
 

 
 

c. Lilliefors Significance Correction. 

 

Lampiran 6. Hasil Uji Multikolinearitas 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 2.154 1.301  1.655 .101   

TCE .253 .087 .284 2.902 .005 .181 5.520 

TVM .744 .113 .647 6.603 .000 .181 5.520 

a. Dependent Variable: TKP 

 

Lampiran 7. Hasil Uji Heteroskedastisitas 

Coefficientsa 

Model 

Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .305 .826  .370 .712 

TCE .098 .055 .413 1.764 .081 

TVM -.095 .072 -.312 -1.333 .186 

a. Dependent Variable: AbsUt 

 

Lampiran 8. Hasil Analisis Regresi Linear Berganda 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 2.154 1.301  1.655 .101   

TCE .253 .087 .284 2.902 .005 .181 5.520 

TVM .744 .113 .647 6.603 .000 .181 5.520 

a. Dependent Variable: TKP 

 



 
 

 
 

Lampiran 9. Hasil Uji Koefisien Determinasi (R2) 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

Change Statistics 

Durbin-Watson R Square Change F Change df1 df2 Sig. F Change 

1 .912a .831 .828 1.613 .831 239.310 2 97 .000 1.963 

a. Predictors: (Constant), TVM, TCE 

b. Dependent Variable: TKP 

 

Lampiran 10. Hasil Uji F 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1245.533 2 622.767 239.310 .000b 

Residual 252.427 97 2.602   

Total 1497.960 99    

a. Dependent Variable: TKP 

b. Predictors: (Constant), TVM, TCE 

 

Lampiran 11. Hasil Uji t 

Model 

Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2.154 1.301  1.655 .101 

TCE .253 .087 .284 2.902 .005 

TVM .744 .113 .647 6.603 .000 

 



 
 

 
 

Lampiran 12. Bukti Sebar Kuesioner 

 



 
 

 
 

Lampiran 13. Kartu Bimbingan Skripsi 

 

 

 



 
 

 
 

Lampiran 14. Surat Keterangan Layak Ujian 

 

 



 
 

 
 

Lampiran 15. Hasil Turnitin 

 


