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MOTTO 

 

“ Our Parents are the greatest gift in a life” 

  “Live with passion today and everyday!” 
 

 

 

 

 

  

Skripsi ini saya persembahkan untuk: 

 Tuhan YME 

 Orang Tuaku 

 Saudari-saudariku 

 Sahabatku 

 Almamaterku 
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