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MOTTO 

 

“Always be yourself and never be anyone else even if 

they look better than you.” 

  “Intelligence is not the determinant of 

success, but hard work is the real determinant of your 

success!” 
 

 

 

 

  

Skripsi ini saya persembahkan untuk: 

1. Tuhan YME 

2. Orang Tuaku 

3. Saudari-saudariku 

4. Sahabatku 

5. Almamater 
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