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ABSTRACT 

This study used a sample of 100 respondents using purposive sampling 
method. The data has been collected, and then inputted into excel, then the data 
will be processed using computer software, namely SPSS (Statistical Package for 
Social Science) version 13.0. In this study, using descriptive analysis and multiple 
regression. Where in this descriptive analysis, the activity variable (X1) can be 
said that the average score was categorized agree, where the variables of this 
activity indicates that respondents do their activities using the Samsung Galaxy 
Tab. On the average scores on the variables of interest (X2) said that the average 
score was categorized agree, which in variable interest indicates that respondents 
have interest in Samsung Galaxy Tab product. In the mean opinion score variable 
(X3) said that the average score was categorized agree, which is the variable of 
this opinion indicates that respondents believe in the existence of opinions on 
social issues, particularly on the Samsung Galaxy Tab. On an average score 
purchase decision variables (Y) can be said that the average score was 
categorized agree, which in this purchase decision variables indicate that 
respondents had purchased the product accuracy in Samsung Galaxy Tab. And in 
a multiple regression analysis, the variable activity, interests, and opinions have 
an influence on the purchase decision. 
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