DAFTAR ISI

HALAMAN JUDUL ....coiiiiii s i
HALAMAN PERSETUJUAM PEMBIMBING .......ccccooiiiiiiiniicec e I
HALAMAN PENGESAHAN ... ii
HALAMAN MOTTO DAN PERSEMBAHAN ......cooooiiiiiee e 0\
PERNYATAAN KEASLIAN KARYA ... v
HALAMAN PERSETUJUAN PUBLIKASI ... vi
ABSTRAKSL ... vii
ABSTRACT et viii
KATA PENGANTAR ... X
DAFTAR IS e Xi
DAFTAR TABEL ..o s Xiv
DAFTAR GAMBAR ... XVi
DAFTAR LAMPIRAN ... Xvii

BAB | PENDAHULUAN

A, Latar BelaKang .........cccoooviiieiiiiciec e 1
B. RUMUSAN MaSalah ..........ccooiiiiiiiiiicic e 9
C. TUjuan PenEILIAN........cceeiiiieiiiecie e 10
D. Manfaat Penelitian............ccooviiiiiiiiii e 10
E. Sistematika Penulisan............ccooiiiiiiiiiiiicc e, 11

BAB Il LANDASAN TEORI

A. Penempatan Produk (Product Placement) ...........ccccevvvevieiiieiiecieesenn 13
B. Kesadaran Merek (Brand AWAreNess) ........cccvevveiueeiieiiveesneenieesneannns 20
C. SIKAP (ALLTUAL) ..ovveieeeeieeieeie et 22

Xi



BAB Il

D

G

. Hubungan Antar Variabel ............cccooveviiieiiiiicc e 25
1. Hubungan Product Placement dengan Brand Awareness ......... 25

2. Hubungan Product Placement dengan Attitude...............c.ccoc..... 26

3. Hubungan Brand Awareness dengan Attitude ............ccccceevenenn 28
Penelitian Terdahulu ... 29
Model PENEILIAN .......c.oiviieeiiiie e 32

. Hipotesis Penelitian...........ccccoveiiiieiecie s 33

METODE PENELITIAN

AL JeNiS PeNelitian..........ooveiiiiiicie e 36
B. Ukuran Populasi dan Teknik Pengambilan Sampel .............cccccevvennnne. 36
C. Jenis Data Penelitian ............cccoovieiiiiiiisieese e 38
D. Teknik Pengumpulan Data...........ccccceovveiieiieiieiie e 38
E. Variabel Operasional dan Pengukurannya.............ccccccovvevveieieeivnennenne 39
1. Variabel Operasional............ccccccooviiieiiiiieiecce e, 39
2. PENQUKUIAN........eoiieic e 41
3. SKala PENQUKUIAN.......cccoiiiieciecie e 43
F. Teknik AnalisisS Data...........cccooeiiiieiriiiiiiiie e 44
1. UJiValiditas.....ccoooieiiiciccie e 44
2. Uji Reliabilitas ........cccovviiiieiiiii e 45
3. Uji Asumsi KIasiK........cccooveiiiiiiiiiecc s 45
4. ANALISIS REQIESI ...vveiiieciie et 48
5. Pengujian HIPOteSIS........ccoieiiiiiieiie s 49
6. Uji Analisis Jalur (Path Analysis) .........ccoccevieiieienienienciees 50

xii



BAB IV ANALISIS DAN PEMBAHASAN

BAB V

A. Demografi RESPONAEN..........c.cciveiiiiiiiece e 52
B. UjJi Validitas ......ccooiieiiiiecece et 54
C. Uji REHADITIAS ...cvvceeecieeie e 56
D. Uji ASUMSI KIGSIK.......ocveiiieiiiie e 57
1. UjJi NOrMAlItas......cccveviiieiicce e 57
2. Uji MUIIKOINIEITAS. .....cceeiiiieiir e 57
3. Uji Heteroskedastisitas...........ccccoveveiieieeii i 58
E.  ANAlISIS REGIESI ..ovveviciieiieeie et 59
1. Analisis Regresi Model 1...........cccooveiiiieieeiece e, 59
2. Analisis Regresi Model 2..........ccoooviieieiiiie e 60
L O I o 1110 (=T 1 USROS 61
Lo Ui T oot s et e s r e 61
2. Ui F oottt 63
3. Koefisien DetermMinaSi.........cccuerereeiierieinenieiseseeese e 64
G. Uji Analisis Jalur (Path Analysis) .........cccccevvvevieieieese e, 65
H. PembDahnasan..........ccoooiiiiiiiee e 68
PENUTUP
AL SIMPUIAN.....ooii e e 73
B. Implikasi Manajerial ...........ccccoeeiiiiiiiii e 74
C. Saran Bagi Penelitian Yang Akan Datang ...........cccceeveeveeiineniesieesnnenn 75

DAFTAR PUSTAKA

LAMPIRAN

Xiii



DAFTAR TABEL

Tabel 1.1 Yearly BoX OffiCe 2016 ........ccoveiuiiieiiee et

Tabel 1.2

Tabel 2.1

Tabel 3.1

Tabel 3.2

Tabel 4.1

Tabel 4.2

Tabel 4.3

Tabel 4.4

Tabel 4.5

Tabel 4.6

Tabel 4.7

Tabel 4.8

Tabel 4.9

10 Film Indonesia Peringkat Teratas Tahun 2016 ............ccccccevvevvevieceennenn,
Penelitian TerdahulU............ccooeiiiiiie
Operasional Variabel............cccooiiiiiiic e
SKala PENQUKUIAN .......cviiiiiiccece e
Responden Berdasarkan Jenis Kelamin ..........ccccccoveveiieviiciicce e
Responden Berdasarkan USIA............ccecveiiiiieeieene i
Responden Berdasarkan Genre Film yang Disukai ............cccccvevviiieiivenenne.
Responden Berdasarkan Frekuensi Menonton Film Setiap Bulan...............
HaSil Uji Validitas..........cocooveiiiiiic e
Hasil Uji Relabilitas..........ccooveiiiieiice e
Hasil Uji NOrmMalitas ..........cccooveiiiiiiieie e
Hasil Uji MUltiKOINIEAritas. ...........cccoveieiiiiiece e

Hasil Uji Heteroskedastisitas ...........ccocveveiiene e

Tabel 4.10 Analisis Regresi Model L.........ccoooveiieiiiieiicce e

Tabel 4.11 Analisis Regresi MOGel 2.........c.oooiiiiieiieece e

Tabel 4.12 Hasil Uji T Pengaruh Product Placement terhadap Brand Awareness........

Tabel 4.13 Hasil Uji T Pengaruh Product Placement dan Brand Awareness

terhadap VIewers AtITUCE ..........ccoviiiiiiic e

Tabel 4.24 HaSil UjJi Fo.oooeece ettt

Tabel 4.15 Hasil Koefisien Determinasi (R Square) Product Placement terhadap

Xiv



Brand AWAIENESS ......cveiiiiireirieirei sttt 64
Tabel 4.16 Hasil Koefisien Determinasi (R?) Product Placement dan Brand

Awareness terhadap Viewers AttitUdE ..........ccocveeeieerecic e 65
Tabel 4.17 Koefisien Variabel Product Placement Terhadap Brand Awareness.......... 65
Tabel 4.18 Koefisien Variabel Product Placement dan Brand Awareness

Terhadap Viewers AttUAE .......cccccvvvveiiieceece e 66

XV



DAFTAR GAMBAR

Gambar 2.1 Piramida Brand AWAIENESS ...........ccoeveirerreiiniseieese e 21
Gambar 2.2 Model PENelitian ..o 32
Gambar 3.1 ANaliSIS REQIESI......cccveiuiiiiiieie e st 48
Gambar 4.1 Interpretasi Dari Hasil Analisis Jalur (Path Analysis) ...........cccccvevveieennene. 67

XVi



Lampiran 1
Lampiran 2
Lampiran 3
Lampiran 4
Lampiran 5
Lampiran 6
Lampiran 7
Lampiran 8
Lampiran 9
Awareness

Lampiran 10

Lampiran 11

Lampiran 12

Lampiran 13

Lampiran 14

DAFTAR LAMPIRAN

Kuesioner

Tabel Tabulasi Data Kuesioner

Output SPSS Karakteristik Responden
Output SPSS Uji Validitas Data
Output SPSS Uji Reliabilitas

Output SPSS Uji Asumsi Klasik
Output SPSS Analisis Regresi Model 1
Output SPSS Analisis Regresi Model 2

Output SPSS Uji T Pengaruh Product Placement terhadap Brand

Output SPSS Uji T Pengaruh Product Placement dan Brand
Awareness terhadap Viewers Attitude

Output SPSS Uji F

Output SPSS Uji koefisien Determinasi (R Square) Product
Placement terhadap Brand Awareness

Output SPSS Uji Koefisien Determinasi (R2) Product Placement
dan Brand Awareness terhadap Viewers Attitude

Foto Copy Agenda Pembimbingan

XVii





