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MOTTO DAN PERSEMBAHAN 

 

Yesterday’s events have happened and the things of 

tomorrow will come anyways, and I will do my best the 

next day again, too. So, there is no need to worry. 

- Roseanne Park  - 
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• Mama dan Papa 

• Sahabat tersayang 

• Teman-teman seperjuangan 

• Universitas Katolik Musi Charitas 
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