
PENGARUH BRAND IMAGE, DAN GREEN 

MARKETING TERHADAP LOYALITAS KONSUMEN 

THE BODY SHOP 

 

 

SKRIPSI 

Diajukan untuk melengkapi persyaratan 

dalam memperoleh gelar Sarjana S1 

 

 

 

 

 

GABRIELLA AJENG PUTRI YONA UTAMA 

NIM: 1922008 

 

 

PROGRAM STUDI MANAJEMEN 

FAKULTAS BISNIS DAN AKUNTANSI 

UNIVERSITAS KATOLIK MUSI CHARITAS 

PALEMBANG 

2023 














	d9d8eec2e63726366971bdfe081e3a73a62ea5cf49c5b6937056209711729858.pdf
	ea236823715dae4709443766046f50b536233b9b46a7e2181db1fc93615f6384.pdf
	e9dc2c4caa9939bd50d74553ce6a754bfcd54280a4dcbdc03ff928c2de7b63ae.pdf
	da16fa164681e96d1eb0d453f54444e643c8efb05e84b57a68e0b06d062fa7ec.pdf
	7540f078d6f7b91935625ed41bf2a4089727e46d08cfcde08b442d5f3e077a15.pdf
	1e211b0e0e20e7a624fdbad7cef7bb575028ba1fa6f9f371a2f4f7d342fc1d9b.pdf
	c749848f6abaa946e22fb637a73498380125e10d9d7c168d1e0af30b619e5f59.pdf
	b63c6d96c91e6b2a8e7a67ac7ea2f0c2697b7a48ff61831bcf032268412bddd0.pdf

	4ab304faa04bfcb807ad62c5a7083c330ef3660575063774d234e7bfc711764e.pdf
	98f58688d95d4c0c81aed65881ba7a681dc6f9f3a2827109208ac0d02997016d.pdf



